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Vision

By strengthening the stores’ part of Hammarkullen’s cultures and identity, they will 
help spread the joy, happiness and pride that are connected to the identity. Just as the 
pieces in a puzzle create a whole together it will form one beautiful picture of Ham-
markullen. In this identity meetings between people will be created, both between 
people from Hammarkullen and Hammarkullen and the rest of the city.

Th e stores in Hammarkullen are like pieces in a puzzle not yet laid. Th ey 
are colourful initiatives with commitment, identity and enterprise spirit, 
but they are working on their own sometimes having a hard time on the 
market.

To improve their conditions there is a need for collaboration and common identity 
between them. ‘Hammarkullen’s living room’ lays the puzzle, connecting the pieces, 
creating co-operation and the building of one strong picture of the stores in Ham-
markullen. Basing this on the already existing cultural identity of Hammarkullen the 
diversity in cultural expressions becomes the trademark of the stores.
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Introduction

Our course

Th is report is a part of a project within the design studio called “Suburbs 
– Design and future challenges” (Stenberg, 2010) . Th e studio is one of 
the courses in the master program Design for Sustainable Development 
at Chalmers University of technology and takes place in Hammarkullen, 
a suburb north east of Gothenburg. Th e main purpose with the course is 
to gain knowledge of social aspects in relation to technique, economy and 
design. Other aims are to study methods for interaction, dialogues with 
inhabitants in the area and how to rebuild and reconstruct a million pro-
gramme area. 

Diff erent participatory methods like interviews, internships and workshops 
are used to gain information about the area. Th e information is then the 
point of departure for the planning and design. Th e workshops are designed 
in diff erent ways as described later in the report.

Th e square in Hammarkullen. Photo by Neda Sherafat.
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Hammarkullen

Between 1965 and 1974 the Swedish government built almost one 
million apartments to solve a housing shortage.  Th is was called 
“Th e millionprogramme” and Hammarkullen is one of these areas. 
Hammarkullen was built around 1969 and today almost 8000 people live 
in the neighbourhood (Schultz, 2010).
 
In Hammarkullen you can fi nd a lot of activities, like one of the few 
youth centers in Gothenburg called Mixgården, and the area is known for 
being multicultural, both socially and artistically. Th e most known event 
in Hammarkullen is the carnival that takes place during one weekend in 
May. 

Th e engagement and the unity that the inhabitants show in Hammarkullen 
is something unique and gives a very positive impression. Th e atmosphere 
can be explained with “Hammarkullen-culture”, a culture that is refl ected  
in many stores and associations. 
 
In every store that you enter you can fi nd all the diff erent cultures that exist 
in Hammarkullen. Th e stores and the associations also work as important 
meeting places for the inhabitants, storekeepers and customers. 

Th e stores and associations in the central part of Hammarkullen.

Restaurant

Store Association

Services
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Programme

What?
To help the store keepers develop their business or stores. Th e stores 
should be able to have more customers from both Hammarkullen and 
other parts of the city. Th eir working environment should improve and 
increase social benefi ts and improve the entrepreneurship spirit that exists 
in Hammarkullen. In the stores you should be able to fi nd diff erent 
parts of all the cultures that exist in Hammarkullen. We want to work 
with making the stores more accessible for visitors by improving the 
physical environment and strengthen the stores’ identity and increase the 
communication between the store keepers.

We work mainly with the outdoor space, how the stores relate to it and 
concentrate on an area around Hammarkulletorget and Bredfj ällsgatan that 
together creates a loop with activities. Th e project will contains planning 
of the area and concepts for diff erent types of stores. 

Why?
By attracting more visitors from Hammarkullen and the city to the stores 
Hammarkullen will become more alive and secure. Th e number of jobs 
and the income for storekeepers and staff  will increase. Th e integration 
both within Hammarkullen and between Hammarkullen and the rest of 
the city need to be improved.

Whom?
Th is applies to the business association at the square, store keepers in 
Hammarkullen, Bostadsbolaget, NewSec, Göteborgslokaler, the coming 
café and of course residents and visitors in Hammarkullen.

How?
Diff erent participatory methods was used for the research. We started 
interviewing store keepers and visitors to understand the issues and gain 
more knowledge about Hammarkullen. To understand how the staff  in 
the stores work we designed diff erent workshops. Two of the methods was 
handing out cameras to the store keepers asking them to take photos of 
three positive and three negative things with their stores and internships 
at the stores.

We worked with the connection between outside and inside by a workshop 
where visitors and store keepers chose images related to the inside-
outside connection. To fi nd out what functions they missed and what 
ideas they had about the outdoor environment we used a method called 
“psychogeography” (Östlund, 2010).
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Design process

Our process was divided into two parts, one before the problem 
formulation and one after. Th e fi rst phase was carried out to fi nd 
the issues for a specifi c project and the second to get input while 
working on the design. Diff erent methods were used during the 
process as is described later on.

Project start Presentation at Folkets
Hus in Hammarkullen

Working together with citizen
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Phase 1 : Finding topics Interviews 

When we started to work we did not know enough to start on a 
specifi c project right away. Th erefore we started to talk to diff erent 
groups about issues connected to the shops and the outdoor 
environment. By doing this we also presented ourselves to all the 
store keepers, citizens and employees in Hammarkullen that we 
wanted to work with in the future.

We tried to reach as many diff erent groups as possible. Th e two most 
important groups we identifi ed were store keepers and visitors. Th roughout 
our work we have separated them to be able to analyze and show their 
diff erent opinions. We have tried to do the same type of things with 
diff erent groups to be able to compare their answers and results. In all, four 
methods were used for this part – interviews, workshops, internships and 
observations of the square. 

Th e interviews were carried out with store keepers and visitors, but 
also institutions and bigger companies within the area. Th ere were 
two sets of questions – one set for the stores and other functions 
and one for visitors.

Th ree of the questions in the diff erent sets were the same to be able to 
compare the answers - Which shops/functions do you miss in Hammarkullen?, 
What would you like to change and/or add to improve the outdoor environment 
in Hammarkullen? and Do you think it’s better to have the shops spread out or 
close together?.

Th e others were questions like “Is your shop in a good location?” for stores 
and “Do you visit the shops/functions in Hammarkullen?” for visitors. Th e 
group visitors were divided into visitors who live in Hammarkullen and 
visitors who live outside of Hammarkullen. In Hammarkullen we went 
around interviewing people that we met and knocked on doors in the areas 
with attached houses to be sure to cover all groups. For those living outside 
of Hammarkullen we made an internet survey.

In total, we talked to 19 diff erent shops and functions located around the 
square and at Bredfj ällsgatan. 19 interviews were made with people living 
in Hammarkullen and the internet survey had 83 answers.

Some of the interesting thoughts that came out of this were that many 
people visit the stores and those who do live all over Hammarkullen.  What
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visitors like about the square and the store keepers about their stores are 
often the social part. Both of the places are connected to meeting friends 
and people. Th e multi-cultural atmosphere is appreciated. While talking 
about safety around half of the interviewees said that they had felt unsafe 
at some points while moving around the area.

Which shops/functions do you miss in Hammarkullen?
Th is question received a huge amount of responses wanting a grocery store. 
Two other frequent answeres where meeting point and café. Other functions 
that came up where pharmacy, clothes store, shoe store, cinema, book store, 
bank, post offi  ce, activity house, covered market and healthcare. Some 
stressed the need for character in the stores and at the square, a character 
that should be built on the references of culture that people have.

What would you like to change and/or add to improve the outdoor 
environment in Hammarkullen? 
A lot of visitors stressed the need for better lighting. Interestingly, people 
wanted playgrounds and seating even though there are a lot of these 
existing in the area. Th e functions wished for more shops. Other ideas were 
barbeque places, enjoyable and homey feeling of the place, park, colours, 
culture house, a roof over the square and better premises for the stores.

Should the shops be spread out or close together?
A total of 22 / 38 answered that they wanted the stores to be spread out. 
Only 11 said the opposite.

What do you think of when you hear “Hammarkullen”?
To see what kind of identity Hammarkullen has outside of the area we 
asked this question in the internet questionnaire for people who do not 
live in Hammarkullen. About half of the persons that answered had been 
to Hammarkullen. Of course, we got both negative and positive answers. 
Among the most positive things were ‘diversity in culture’, ‘joy’ and ‘pride’ 
connected to the carnival that is seen as a very positive feature by many. 
Th ese are views we share together with many inhabitants we have met.
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Workshop at Mixgården

To reach the youth in Hammarkullen, we went to Mixgården and 
carried out a workshop after the “psychogeography” concept. 
Using a map of Hammarkullen they got to describe how they see 
Hammarkullen today and they would like it to be by using stickers 
and putting them on the map.

Th e stickers symbolized for example what they were proud of, what they 
saw as meeting places etcetera in the fi rst part and things like water and 
allotment gardens in the second one.

Th e youth defi ned some of the stores as meeting places. “We go there 
together or meet in a store before we go somewhere else.” In general the 
stores were something that they were proud of in Hammarkullen, places 
connected to memories, using their senses and defi ned as safe places to be 
in.

Happy youth taking part in the workshop.
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‘A day at the square’ observation

We also wanted to examine the square from a more objective point 
of view. We asked ourselves questions like Where do people move? 
and How many visit the square every day and when?.

To fi nd out, we observed the square during an entire day from 8 o’clock 
in the morning until 20 o’clock in the evening. We did small 20 minutes 
surveys where we looked at diff erent things. Th e fi rst 20 minutes of the 
hour we counted people and diff erent transport types on the square. Th e 
next 20 minutes we observed the paths people took over the square and the 
last 20 minutes we especially focused on what people do on the square.

It gave us a lot of information and we realized that there are quite a lot 
of people moving on the square, but many are not stopping. Th e greatest 
attraction is the tram stop.

People on the square the fi rst 20 minutes each hour.
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Main movements on the square a weekday. Actions on the square and where they occur.
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Internship

To fi nd out how the everyday life is in the stores and also because 
the shop owners did not have time to come to us, we decided to go 
for another method and have one day internships in four diff erent 
stores, Centrumbutiken, Hammarhallen, Marias Pizzeria and 
Jenin Grill.

During the day we observed who was working and when, what they did 
and in what way the store is a meeting place. What did not work and what 
was already good was also observed. In this way we wanted to fi nd out how 
to improve the shops from inside. It worked out well, especially since the 
shopkeepers were too busy to come to us, we could go to them instead!

Sufficient storage space

Good staff space

Use space outside the 
store

Homey and family feeling

Strong visual connection 
outside - inside

Friends of owners hang 
out in the store

Customers meet friends and 
chat in the store

Want to expand 
business

Shopkeepers very engaged 
in their work

Welcoming/active entrance

Relations to neighbouring 
stores

Yes No

Summery of our observations in the stores.
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Camera workshop

Since we were not able to do internships in all stores we used 
onetime cameras to reach out to some more. Th e employees were 
asked to take pictures of three positive things and three negative 
things about their stores.  Unfortunately, the quality of the pictures 
was not good and it was hard to understand what they meant. Th e 
task that we gave them did for some reason not really go through 
to all of them so the result was very diff erent.

Al Rafi den
Th ey took a picture of a pizza and explained that they liked their food, but 
would like a new sign for the menu because they do not have those dishes 
any more. Th ey would also like to have a new seating area with seating 
towards each other and more lights and open windows. Th ey were proud 
of an article in the newspaper about their store.

Glorias Godis
Th e shop keeper at Glorias Godis did not take any pictures of things he 
wanted to change, only good things. Th e pictures showed mostly the 
amount of candy and soda, but also one of the outdoor environment that 
he liked because of the greenery.  

Pizzeria Gloria
Th ey also took a picture of one of their pizzas to explain that they liked 
their food and were proud of their restaurant. One thing that they wanted 
to change was the seating area and the entrence to the resturant that they 
thougth was to dark. Th ey wanted to open up the windows to let the light 
come in.
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Hammarkullekiosken
Th ey took pictures of their goods and explained that they liked the way 
they displayed their products in the store and that they were proud of all 
the diff erent varieties of candies and cakes. Th e only thing that they did not 
like was the circle on the square that they explained as empty and unsafe.

Jenin Grill
Th e pictures show that they are proud of their food and the interior. Th ey 
could not come up with anything that they wanted to change.
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Phase 2 : Developing a proposal Workshop with Carin Smuts

Th e second phase of the design process was carried out after 
writing the program (see page 8) to get input on the design of the 
project. We also included an earlier workshop we had with Carin 
Smuts about a café in the ‘Red Cottage’.

Apart from the workshop with Carin, the phase had two diff erent 
parts; a workshop with the store keepers and visitors to deepen 
the discussions that had arisen earlier and a communicative part. 
In the communicative part we showed pictures of our design 
proposals asking if we had understood the citizens right and what 
they thought about our ideas. 

During our workshop with the visitors.

Carin Smuts is a South-African architect from Cape Town working with 
participation in design. She has a long experience from projects in Africa, 
Europe and the Americas. One of the most interesting parts of her work 
is the connection she sees between participation and empowerment while 
involving citizens in the entire process – from the ideas to the built building 
(Carin Smuts, 2010).

We had the opportunity to participate in a workshop with her in 
Hammarkullen. Present were teacher- and architect students, representatives 
from Th e Hammarkullen Network, eight women interested in starting a 
café, their teacher in catering and personnel from the social welfare offi  ce. 
We were divided into fi ve diff erent groups. Each group then got the task to 
develop an idea about their dream café. Th is was done in seven steps;

Presentations within the group (name, educational background 1. 
etcetera)
Choosing a group name. Th is boosted the group feeling!2. 
Choosing a project/company name for the café. We were encouraged to 3. 
come up with a name that gave a strong identity to the café.
Giving a short description about the project. It could be a business plan, 4. 
facilities etcetera. We tried to make the projects as unique as possible.
Listing the activities. Providing detailed information about the activities 5. 
we would like to have in the café.
Making a bird perspective. Th is gave an overall view of how we wanted 6. 
the projects to look.
Building a model from the idea. Each group then used the model to tell 7. 
the story about their project.
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One of the groups’ proposals. Pictures by Jenny Stenberg.

Th e day was very inspiring and gave us a lot of information, both on 
participatory methods and for our project. We support the idea of a café in 
the red cottage and have incorporated it in our work together with many 
of the ideas about the building.

Th e ideas we drew on the most were that it should be a café for everyone 
with focus on the diff erent cultures in Hammarkullen and that the design 
of it should benefi t the square.

Many of the groups wanted to show the diff erent cultures through the 
food served in the café. We talked about cookies and pastries from diff erent 
countries together with cooking courses, a bakery and birthday parties with 
themes for children. Th e café could be rented out for cultural activities or 
other events. Many wanted the café to be oriented towards women and 
children and for example have a children’s corner. Th e interior should be 
cozy.

All the groups designed a building open towards the square with an inviting 
open façade. By placing an entrance, seating and big windows to the square, 
diff erent groups argued it would make the square a safer place to be in. To 
facilitate diff erent type of visitors, many made two outdoor seating areas, 
one to the square and one on the back towards the park where the children 
could play more freely.
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Workshop with storekeepers 
and visitors

Finished models of the café. Pictures by Jenny Stenberg.

We wanted to gain information from store keepers and visitors about what 
appearance they want a store to have and what could fi t in Hammarkullen, 
what functions that they missed, where they wanted them and opinions 
about how to improve the outdoor environment. Th erefore we designed a 
workshop with two diff erent parts that they could do after each other. Th e 
store keepers and residents were invited at diff erent days and we went out to 
do the workshops with the shopkeepers that did not have the opportunity 
and time to come to us.

Workshop part 1 : Picture selection
To understand what the store keepers liked and what they thought fi tted 
Hammarkullen we printed some pictures with diff erent themes. Our 
purpose was to understand what they thought about diff erent ways for 
stores to step into the public space and therefore pictures with diff erent 
themes like facades and outdoor serving we were selected. A summary 
according to the diff erent themes follows on the next pages.
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Th e most chosen street was the one with a market feeling and it was picked 
six out of seven times. Th e explanations from the store keepers were “it 
would fi t here”, “could be in a shopping mall”, “subculture, you can see 
where it comes from” and “nice”.

Th ere were also two store keepers who chose the street with shops in the 
ground fl oor and living on top. Th e reason for that was “nice”. 

6/7 2/7
according to store keepers according to visitors

Th e most chosen street by visitors was the same one with a market feeling 
again. Th e explanations were “very nice”, “fi ts year around” and “pleasing”, 
but also “it fi ts here but does not adjust people for a life in the Swedish 
society”.

Th ere were also two persons who chose the street with shops in the ground 
fl oor and living on top. Th e reason for that was the diff erentiation in colours 
from store to store.

3/5 2/5

Streets
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Th e most chosen facade was picked fi ve times out of seven and it was the 
one with lots of colours and big windows. Th e reason why they selected 
that one was “colourful” and “it make use of daylight”. 

Th ere was also two other facades that were picked three times out of seven. 
Th e reason for the fi rst one was “nice design”, “traditional”, “nice” and 
“safe”. But there were also some of them that said “like it but it does not fi t 
here” and “would fi t in Haga”. Th e reason that the second one was picked 
was with the comments “it is modern”, “nice” and “diff erent”. 

5/7 3/7 3/7

Facades

Th e most chosen facade was the one with lots of color and big windows. 
Th e reason why they selected that one was expressed by “joy”.

Th ere was also another facade that was picked three times out of fi ve. Th e 
reason for that was the activities existing over the store which were thought 
to bring more life to the facade, the big windows and the spacious look. 
Th e arches were a popular feature of the windows.

3/5 3/5 2/5
according to store keepers according to visitors
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Th e most popular way of serving food was a fast food inspired picture with 
just an opening for ordering and having your food. Th e reasons were “we 
used to have something similar”, “suits a small area like Hammarkullen” 
and “we do not have something like that now”. 

Five out of seven selected this picture as good. Two other pictures were 
popular and one of them showed a closed outdoor seating that were chosen 
three out of seven times. Th e comments on the picture were; “good that it 
is not totally open”, “cold”, “compact, nice”, “better with a closed seating” 
and “more controlled”.  Th e picture of a temporary kiosk also got picked 
three times out of seven and the reasons were; “would fi t in Hammarkullen” 
and “good to bring out when we have events”.

Serving

5/7 3/7 3/7
according to store keepers according to visitors

Th is category is the fi rst one that shown a big diff erence between the 
visitors view compared to the stores. For visitors the most popular way 
of serving food was in an open outdoor seating area. Th e reason they did 
not like the enclosed one was that it felt locked in, whereas the open one 
was described as a “natural meeting place” and “nice on the square, would 
give spontaneous meetings”.

Th e other pictures were not so popular. Th e person who liked the second 
one said “it would be good when you are on your way to the tram, maybe 
combined with a café”.

4/5 1/5 1/5
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In this category diff erent views were shown. Th e picture of how to structure 
fruit was the most popular and comments on the picture were “is not 
possible for every day” and “depends on how much groceries you have”.

Th e other pictures that were picked were one where you could see the 
products throw the window and one with products outside the store. 
Th e comments on the pictures were for the one with the products in the 
window: “not nice”, for the picture of a bigger grocery store “modern” and 
“good”. For the picture with fl owers outside the store some said: “not good 
to bring out products” and “really nice”.

Structure

4/7 3/7 3/7 3/7
according to store keepers according to visitors

Th is category has shown a great like in one specifi c picture among visitors. 
Th e comments on the picture were “happy colours” and “a good way to 
show what you sell”.

Th e other pictures that were picked were one with products outside the 
store and one where you could see the products through the window. Th e 
comments on the fi rst one was “doesn’t look cheap” and for the second one  
what caught people’s attentions was the openness.

5/5 3/5 2/5
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Events

We also had some pictures that showed diff erent ways to decorate for events 
and celebrations. Both store keepers and visitors liked the idea to show the 
diff erent events in some way. Th ey liked the picture that decorations are 
shown on the street the most. 

according to store keepers and visitors
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Bredfjällsgatan EverywhereThe square

Police station Toilets and an 
emergency 
telephone

Toilets and an 
emergency 
telephone

Somewhere

Workshop part 2 : Psychogepgraphy
Psychogeography is a workshop method which you work with a big map 
and stickers with diff erent symbols (Östlund, 2010). To gain the knowledge 
that we were looking for, we built on the basic symbols in the method 
and added new ones that we found out people were missing during the 
interviews. We concentrated on the future and talked about functions as 
one theme and outdoor environment as one. A summery follows in the 
next pages. 

Store keepers
Th e most common function that they wanted was a grocery store in the 
building at the square. Th e other two main things that they pointed out as 
needed were a health care centre in “Folkets hus” and a pharmacy.  A café 
was popular as well as a covered market or a bazaar. 
When discussing the outdoor area many mentioned better lightening. 
Other common opinions were fl owers, trash cans, benches and colour. 

Functions (blue) and outdoor elements (pink) wanted by the storekeepers.

N
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Visitors
Like the store keepers, many visitors wanted a grocery store in the build-
ing at the square. Th ey also talked about new housing, with small houses 
so that the area would be denser. 

Also here ligting was the main change they wanted to improve the envi-
ronment.  Th ey also wanted to add more benches and colour to the area.
Th e diff erence was that they suggested allotment gardens and a green-
house.
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Comments on sketches

To make sure we had understood the citizens right we decided to 
have a step between gathering information and the fi nal proposal. 
We prepared images of our thoughts describing the basic design 
and atmosphere of our area and then asked for opinions. To our 
joy the comments were very positive. Unfortunately, they were 
almost only from store keepers since only a few citizens replied. 
Below you can see a summary of the response.

Picture 1 - the square

”Looks good. Hammarkullen would be really nice if this came true.” 
”Th e playground lies very close to the cars. It would have been better if the 
women and children where behind the red cottage. In that way they also 
get a calm place.”
”Perfect, good with the roof. Th e playground is needed.”
“You have expanded the squares surface unnecessary. Build a roof over the 
square since the area will be developed with 1000 new apartments.”

From these comments we mainly discussed the second and the last one. We 
increased the distance between the cars and the playground and added more 
obstacles that would prevent the children from running out in the turning 
space zone. We discussed the square surface again, but did not see that we 
would increase it other than by the inner yard (picture 2), something which 
we thought would benefi t the area.
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Picture 2 - the loading in backyard at the square

”Nice thought. I hope it becomes true.”
“Good, I was worried about loading in, but if there is a roof over the yard 
that’s not a problem.” 
”Th e roof is good. A bit troublesome with two entrances to the store, but 
it’s not a bad idea.”
”It’s a good idea to make an inner yard. I have seen the other student’s 
proposals, but never this. I think it’s very good.”

From these comments we took up a discussion about the way the stores 
load in. We decided to keep our former solution, since we thought it was 
better for the stores to be able to load in while protected from the weather 
and that they would benefi t so much from the inner yard, that the extra 
meters to walk with the goods were acceptable. 
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Picture 3 - the place in front of Bredfj ällsgatan 20-22

”Light along the mountain would be good.”
”Good with the lighting, nice.” 
”Good to show our stores. We have more stores than at the square, but no 
one knows we are here.” 
”I don’t know if more barbecue places are needed, but otherwise it looks 
good.”
”Good that the stores are in diff erent colors and more open.”
”Good, children can go there and play. Th e water should come from the 
mountain.”

Th is picture only got one in dept critic, which of the barbecue places. We 
decided to disregard this, since on one hand the person was not sure about 
this himself and on the other hand we saw it so important to get people to 
spend time on the spot.
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Picture 4 - the area between the square and Bredfj ällsgatan 26-34

”Very nice thoughts and pictures.”
”Many elderly would like something to do and I think they will surely go 
here to farm vegetables.”
”It depends if people are interested in farming. It’s good if you do something 
on the spot.”
”Th at’s good, many in the area want to farm. Good with the stone surface, 
it’s nice.”

Th is picture got a lot of positive comments; the only question was if people 
will really use the green house and allotment gardens. We decided to give a 
deeper presentation of how you could organize the care taking of these, to 
give people an idea of how it could work and attract people.
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Design proposal

Based on our interaction with the citizens we developed a design 
proposal. Th e workshops gave us a lot of ideas about everything 
ranging from the need for more light in a specifi c corner to big 
changes at the square. Among the issues we took up and developed 
further two stands out as more important and general – a toolbox 
for stores and the route.

An important issue for the stores is the meeting between the inside of their 
premises and the public space outside. A good public area can strengthen 
the stores and a good store can also strengthen the public area. We found a 
lot of thoughts about this among the store keepers and a will to improve, 
but also a hardship in seeing the possibilities. To show how a symbiosis 
between inside and outside can be achieved in Hammarkullen the project 
has worked from two angles, with a toolbox to show the stores how they 
can be a bigger part of the outdoor area, and the outdoor environment, to 
show how it can enrich Hammarkullen in general and the stores.

Since a majority (22/38) wanted the stores to be spread out instead of 
concentrated to one place, that was a focus while working with the design. 
Th e project presents a route in Hammarkullen to connect the stores at 
Bredfj ällsgatan and the square spatially, but also the creation of a common 
identity for the stores in their cultural richness. Th ree focus areas was 
identifi ed along the route and developed further – the square, the place in 
front of Bredfj ällsgatan 20-24 and the crossing between Bredfj ällsgatan 26-
34 and Bredfj ällsgatan 36-46.

Th e area that we have been working with.
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The toolbox

You can fi nd almost anything in the stores in Hammarkullen, but 
sometimes it is not so easy to fi nd the stores themselves. Most of them are 
rebuilt apartments with small doors and windows suited for apartments, 
not stores. Still, you can fi nd stores and services that are known all over 
Gothenburg, like the foot care studio Gladius.

Th e storekeepers have a lot of thoughts about changing their stores, but 
sometimes have a hard time seeing the possibilities. To inspire and help 
them we have made a toolbox with diff erent examples on how a store can 
step out into the outdoor environment and attract more customers.

Our inspiration comes from visitors and storekeepers, but also other 
countries and the company Gehl Architects. Gehl Architects’ are urban 
quality consultants their vision is to create better cities that are sustainable, 
lively, healthy, safe and attractive to improve people’s quality of life (Gehl 
Architects, 2010). We found out that stores are important meeting places 
for the inhabitants in Hammarkullen, but while moving around in the area 
you do not experience this quality of the space.  We wanted the toolbox to be 
simple and aff ordable for the shop owners so they could make small changes 
in the near future and thereby become more visible for the public.

Our vision with this toolbox is that through the shops the public space in 
Hammarkullen will be more stimulating for the inhabitants. We want the 
outdoor space to invite people to stay and spend time there and the stores 
to be more visible and attractive for the fi rst time visitors.  We want to 

display that Hammarkullens stores off er something diff erent from what 
you can fi nd in the rest of Gothenburg and thereby spread a positive view 
of the area.

Th e toolbox is divided into three diff erent categories – façade, outside and 
inside.

A diagram from Gehl Architects about how you perceive people. It shows that 
closeness is a key factor for interaction and a lively city.
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Façade

Gehl claims that if we want to plan for people we need to understand hu-
man senses (Skovbakke Villadsen, 2010). In their study they show that a 
human brain needs to be stimulated every four seconds not to be bored. 
If we apply this on stores and public space we need the façades of stores 
to vary every four seconds. We want each store owner to choose diff erent 
shapes and colours to give their store a unique identity. Th is will give the 
streets more atmosphere and liveliness than they have today.

Th e illustrations shows diff erent colours and shapes that could be used to give 
the stores a unique identity. Th e diff erent sizes of windows shows how you can 
give a shop front characteristic that signals it is a store.

Percentage that look into the store (A) and stop by diff erent façades (E). 
Illustration by Gehl Architects.

Research on façades by Gehl indicates that if you have 40% glass on the 
façade then 75% of people passing by will look into the store and 25% will 
feel motivated to stop. If you only have 19% glass the numbers are reduced 
to 25% and 1%. According to this fact the shops in Bredfj ällsgatan do not 
attract passers attention because they have small windows the same size as 
the residential apartments. Another guideline in our toolbox is to increase 
openness in the shops’ fronts.
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As mentioned before it is important to understand the human senses. Gehl 
stress that humans see in a 72 degree angle and that makes the ground fl oor 
(where the shops are) very important in how we read and plan the city. Th e 
stores are what your eyes perceive while moving in area and are therefore 
very signifi cant for the feeling of the space.

We want passers to have a good visual connection to the activities that goes 
on in the stores. Th is is not only about the openness in the shops’ fronts, 
but also about displaying the functions of the stores in the façade. Th is 
connection of inside with outside will activate public space around the 
route.

Th e illustrations give some ideas on how to use the façade for displaying the 
function of the store.  Some of the stores in Hammarkullen need to be private 
and we want to suggest that they close the visual connection from inside to 
outside, but instead have a shop window where they display products.

How we perceive our environment. Illustration by Gehl Architects.
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Outside

According to Gehl architects, people like their senses to be stimulated while 
moving in cities (Skovbakke Villadsen, 2010). Th e stores in Hammarkullen 
could provide outdoor environment with this quality.

We want to achieve this by motivating store owners to use the space in front 
of their stores. Th ey could bring out their products like fruit, fl owers and so 
on. Th is will make people smell the fl owers etcetera and also motivate them 
to touch and feel the products. Many of the inhabitants in Hammarkullen 
indicated that this kind of stores is something that they lack in the area. 
Th e restaurants could use the outdoor space for serving which will make 
the public space more inhabited and increase peoples’ sense of safety when 
they hear and see people. Gehl says “people like people”, meaning that 
activities give birth to more activity.

Th e illustrations show diff erent way of using the outdoor space. To mention 
some types of outdoor sitting for restaurant would be having close or open and 
the stores cloud bring out there goods into the public space.

People outside activite the public space. Illustration by Gehl Architects.
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Inside

To achieve a good connection between the outside and inside the façade 
is a very important area, but also the inside. It gives the base that makes it 
possible to develop the other parts of the store as well.

If for example the storage solution in the store does not work and the 
storekeeper put storage in the store’s sales area it can be hard to work with 
that area. Th is is the case in many of the premises in Hammarkullen today, 
along with bad entrances etcetera.

It is important to encourage, support and make it easier for the storekeepers 
to develop their premises so they themselves can bear forward solutions to 
the problems.

We have categorized the stores in Hammarkullen to investigate what 
diff erent needs of organizing the functions inside they have.  Th e diff erent 
categories are,

Shops, which are premises that sell goods of some kind• 

Restaurants and cafés, which are premises that sell and/or serve food of • 
any kind.

Services, which are premises that provide help in diff erent areas. For • 
example housing companies and hairdressers.

Restaurants and cafésShops ServicesFunction need for 
respective type of store

Staff space

Kitchen/ lunch area

Dressing room

WC

Office

Meeting room  / conference

Seating area

Kitchen

Storage

Waiting room

Reception

Counter

Sales area

Service for customers (WC etc)

Diagram over the diff erent needs in diff erent the stores.



38

Our workshops have shown that the stores in Hammarkullen do not separate 
the diff erent functions. For example the lack of storage place that exists 
in many of the stores, leads to storekeepers using their sales area also for 
storage. Th is gives an impression of disorder in the stores. If these functions 
instead are separated from each other and the products are organized, the 
stores would have a more pleasant indoor space. 

If we look at diff erent categories, we see that they all have the basic need for 
a good staff  area, storage and an offi  ce space.

Th e restaurants and cafes have a large need when it comes to number of 
functions. Th e need for a larger serving area and a proper kitchen are some to 
be mentioned.  Th e service functions exist in many places in Hammarkullen 
and they have a need especially for meeting rooms, reception and waiting 
rooms.

Many of the stores in Hammarkullen lack diff erent basic functions. More 
in dept research on single stores should be done to serve as a base for future 
decisions about remodeling.
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The RouteThe Route

Today the stores in the area are spread 
out to three diff erent streets and you 
feel like they are far from each other. 
People go to all the areas, but usually not 
simultaneously. Even though the stores 
lie close to each other they are seen as 
two areas.

Th e ‘Hammarkullen’s living room’ 
changes this through the route, connects 
Bredfj ällsgatan to the square and makes 
it easier for people to orient themselves 
around the area and the stores. Th e 
route builds on what is natural routes 
today and strengthens them through 
new activities and the stores. It lies in a 
central location in Hammarkullen and 
therefore has a big potential to become a 
lively central part for all inhabitants and 
workers.

Stars in the ground mark the pathway together 
with new signs and a map to further help the 
orientation, both for people living in 

Th e route with the focus areas - the square, the place in front of Bredfj ällsgatan 20-24 and 
the crossing between Bredfj ällsgatan 26-34 and Bredfj ällsgatan 36-46.
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Hammarkullen and for visitors. Th e stars are connected to the Carnival 
and show it during the rest of the year. Th e stars contain for example the 
posters from diff erent years of the carnival, best costume from every year 
or something similar.

Th e new functions activate areas that are “dead” today and make them feel 
more secure. One example is the passage between the swimming hall and 
Bredfj ällsgatan where in our design proposal the swimming hall is opened 
up, lightning is installed shining on the mountain side and a new stair 
with ramp for wheelchairs and strollers is made. Th e today dead wall of 
the swimming hall towards the passage is opened up by new windows to 
a staff  space for the personnel, where there today are sun-bed rooms, and 
to the pool. Th e sun-bed rooms will be taken away shortly because of new 
regulations and this opens up for the change. Th e windows to the pool are 
semi-transparent, leaving the persons in the swimming hall unseen, but 
refl ecting their movements for a greater feeling of safety for the person 
walking outside. New sign are put up on the gable to Bredfj ällsgatan, 
showing what stores and functions you can fi nd there.

All around the route things happen with artworks by artists in Hammarkullen, 
diff erent facades for the stores and the windows showing diff erent things. 
Let your curiosity guide you around it!

Example of a type of map that can be used to mark out 
the diff erent activities and their location in Hammarkullen.
Part of a thesis work by Marie-Louise Richards.
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The square
‘Hammarkullen’s living room’ wants to make the square a place 
where you not only pass, but stay and spend time. It should be a 
place for everyone in Hammarkullen with room for many diff erent 
types of activities. Th rough an extension to the existing square 
building we create two diff erent public spaces at the square – the 
existing square surface and an inner courtyard where the trucks 
load in to the shops today. Th e courtyard and the passage between 
the building and Folkets Hus gets a cover, creating a square for all 
seasons and weathers.

We suggest that the square surface is activated by a stage and a playground. 
Th e stage can be used by diff erent actors in the area like Folkets Hus, 
the storekeepers, Mixgården etcetera to house everything from dance 
competitions and exhibitions to Christmas celebrations. When there is 
nothing on it, it may be used by the outdoor market on Fridays. When 
the Carnival comes it can be used as a stage during the route, so that the 
dancers get up and everyone can see easier. It is placed so that the stairs on 
top of the tram stop (see the project ‘Hammarkullestationen’) can be used 
as seating for bigger events. 

In our proposal the playground is a meeting place for all parents and 
children, an idea that came up on our workshops. A colourful playground 
with an urban theme, something diff erent from what already exists. Th e 
children would love e.g. new tunnel labyrinth and the parents think it 
would be great to be able to buy a coff ee in the new café and sit down 
chatting while the children play. Th is has been inspired by a playground in 
Rosengård and other new playgrounds and playscapes all over the world.

Our proposal. Th e square seen from Hammarhallen.

Th e playground in Herrgården, 
Rosengård, by Gehl Architects.

Th e Haye Playground in Southwark 
London by Mortar&Pestle Design
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Our proposal. 

Plan over the square - part 1 1:500
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Our proposal.

Plan over the square - part 2 1:500
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Th e inner courtyard
Th rough an extension that closes the existing building at the square we 
suggest a new room for stores  is created where the stores load in today. Th en 
backside towards the parking lot disappears and instead a more intimate 
public area is created. A roof on top of the inner yard would create a place 
that can be used also during rainy and cold days. Here, the stores around 
the yard can connect to each other. For visitors the shopping will transform 
from something you have to do to get food, to a nice experience that you 
do with your family or friends, maybe just to have an excuse to have a 
”fi ka” at the inner yard.

In the yard, there is a diff erent feeling compared to outside. You can sit 
down at the outdoor seating with a kebab from Al Rafi den or an ice-
cream from Centrumbutiken. Stroll along the stands with vegetables from 
Hammarhallen or visit the new bazaar. In the background a fountain in 
beautiful mosaics drizzles. Th e yard will be open during the stores opening 
houres.

Th e Bazaar 
In our proposal the bazaar has its place where the old grocery store used to 
be. It is run by an association and is something in between a grocery store 
and a covered market. Like a covered market it has diff erent stands and 
sections, but you still pay at one counter as a customer. Th e money is then 
directed to the diff erent persons whose goods the customer bought. An 
example where something similar has been carried out is “Midvinterfest” 

in Uddevalla where craftsmen share responsibility for an exhibition and 
market at Bohusläns Museum (Midvinterfest, 2009).

A grocery store is something almost all visitors we talked to wanted, but 
many also saw a covered market or bazaar as something that would suit 
Hammarkullen and strengthen its multi-cultural identity. By creating a 
merge of the both we hope to show new ways of establishment, in case the 
current negotiations for a grocery store fail.

Th e inner courtyard.
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Th e covered passage
In the passage between the square building and Folkets Hus we propose a 
cover to be put up. It creates an intimate space that links to the courtyard 
and allows the stores and people to move out to and spend time in the 
public space even though it is raining or snowing.A bazaar would activate 
the dead façade, where the grocery store used to be.By displaying works 
from the daily activity centre on the opposite side, it would become more 
alive. Th e restaurant in Hammarhus should get a new and clearer entrance 
and the bottom fl oor be opened up as much as possible to allow the elderly 
to look out on the life and vice versa.

Our proposal. Section A-A 1:400
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The counterpart

Th e area in front of Bredfj ällsgatan 20-22 is our proposal designed 
to work like a counterpart to the square. It is a place that can exist in 
symbiosis with the square and balance the value of Bredfj ällsgatan 
towards the square. It will be an area where you shop, but also stay 
for barbecue and playing chess.

Th e area is a place for everyone with many functions. Th e roof above the 
stores we propose to be taken away, leaving an area to stroll along while 
shopping in the newly renovated stores: looking at the displays in the 
windows and outside their shops. Th ere are benches to rest tired legs and 
seating outside Jenin’s on the area’s best sun spot.

Why not bring a pick nick basket and have a barbecue with your friend at 
the new outdoor barbecue place or sit down alone, read a good book and 
listen to the calming water running in the pond. In the winter the pond 
turns into a skating arena and instead of barbecue the seating area is used 
for tired children and hot chocolate.

Next to the barbecue place is a big chess game on the ground where you 
can play with your friends.Near the mountain wall there are stones where 
children love to jump and play around. In the evening the place radiates 
from the lightning along the mountain wall.

View from the counterpart towards the swimming hall.

Exampel of how to light 
up a mountain wall from 
Lights In Alingsås. Photo by 
Helena Sandberg.



47

Our proposal. Plan of the counterpart 1:300

new recycling
center

barbecue

chess

pond

outdoor serving

new 
stair

N



48

Crossroads

Th e crossroad is a place where you orient yourself and meet your 
friends before you go away somewhere together. Our proposal 
creates a connection with the square by binding the places together 
by activities.

Coming here, we propose that the fi rst thing you see is the statue of a dancer 
in the Carnival. From afar she tells you where you are and welcomes you 
to Bredfj ällsgatan, the home of the Carnival committee. Signs tell where 
to go if you do not know the area. Diff erent colours for diff erent types of 
functions help a lot!

Coming nearer, you see the allotment gardens we propose managed by a 
farming association and the wooden steps where you can sit in the sun. As 
usual there are some people pottering about their vegetables. It looks like 
2011 will be a good year for farming! Th e association also has a greenhouse 
further along the route to the square with a lot of people in line for a plot 
there. Th ey are thinking of starting to sell vegetables, maybe in the new 
bazaar?

Th e entrances to the stores and functions we propose be adjusted to be 
accessible for all people according to new law (Regeringskansliet, 2010). Th e 
pizzeria has gotten a new outdoor seating and the carnival offi  ce is lighting 
up the pathway by showing some of the costumes in their exhibition boxes 
in the façade. 

Looking towards the Bredfj ällsgatan 20-24.

A greenhouse between the crossroads and the square.
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Our proposal. Plan 1:300
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Discussion

One important issue for us, has been that both the stores themselves 
and Hammarkullen in general benefi t from our design proposal. 
We have also tried to keep it within a level we see as possible 
to realize within the next years. Of course the most interesting 
question to ask then is; How can the project be implemented in 
reality? Further it is important to look at the methods we used. 
Which worked well and which did not? What could we have done 
diff erently and what would the next step have been if we had more 
time to work on the project?

How can the project be implemented?
A key to make the project come true is to establish arenas for co-operation 
on diff erent levels. We have seen a start for it in the business association at 
the square run by Göteborglokaler and we know NewSec has thoughts in 
that direction as well. Th is is a good start and it should be seen as a grand 
opportunity of making also those two groups work together through their 
diff erent organizations. We think there is a need for collaborations also on 
other levels and between levels. Some of the connections exist today, but it 
is also time to build new ones.

By helping each other and collaborate, the stores develop their business and 
attract more customers, while at the same time enriching the public spaces 
around Hammarkullen. Th rough their improved connection between the 
inside and outside they will give activity and life to the outdoor areas. As 

Gehl Architects say “people like people” and our hope is that the activities 
created by the stores will lead to a spin off  eff ect where more and more 
happens around the area. By showing the diff erent cultures in the stores 
and actively working with the image of Hammarkullen, by showing the 
“Hammarkullen culture” outwards, the stores could be the leading change 
in the development of Hammarkullen. To give people living here an 
experience that is represented by Hammarkullen’s nice, happy and joyful 
identity, will make the feeling of Hammarkullen to be improved every 
year.

Levels of communication within Hammarkullen.

Store level. 
“Can you order this for me.”

Store association level.
“What discounts to you want in 
the advertising letter this week?”

Hammarkullen level.
“Let’s make a map showing all 
the activities in Hammarkullen.”
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To achieve a good connection between the outside and inside the façade 
is a very important area, but also the inside. It gives the base that makes it 
possible to develop the other parts of the store as well. If for example the 
storage solution in the store does not work and the storage is in the store’s 
sales area, it is very hard to work with that area. Th is is the case in many 
of the premises in Hammarkullen today, along with bad entrances etcetera 
not meant for stores. It is important to encourage, support and make it 
easier for the storekeepers to develop their premises so that they themselves 
can bear forward solutions to the problems.

Which methods worked and which did not?
When we started our work we soon realized that the storekeepers are a very 
busy group and we had to think in new terms on how to communicate 
with them since meeting did not work. It was not at all about them not 
wanting to participate; they simply did not have time because of their work 
and the lack of time it gave them.

Looking back, the method, we got the most information from was the 
internship. It fi lled a lot of functions such as making observations, talking 
to the storekeepers about diff erent issues and getting to know them which  
also benefi ted the further work.

Other workshops when went to them and talking also gave good information, 
but not as much as the internship. Mainly because they could only give you 
a short amount of time while working so you had to have short questions 
or tasks for them. We tried leaving things for them to do over a couple of 

days, but that did not work so well because they othen changed staff  from 
day to day. A very big minus with going out to the storekeepers every time 
we wanted to communicate, was that the discussion between them was lost. 
It would have been interesting to hear them discuss among themselves.

Another experience is that pictures are a very good tool to work with, because 
it gives a clearer view of what the discussion is about than if you just talk 
about it. It can also be a help when their is no common language  among 
the people participating in a workshop (this goes for invited participants as 
well as those running the workshop).

What would the next step have been?
If we were to continue working with the project, an interesting discussion  
would be between storekeepers and visitors. In some cases they have pretty 
diff erent ideas about what they like and it would be interesting to see if a 
discussion can give new standpoints where their diff erent ideas can work 
together. 

It would also be interesting to develop the bazaar thought by looking more 
at the plan and how an association like that could be structured.

Finally we would like to thank all the storekeepers and people we have met 
in Hammarkullen that made this project possible. Th ank you! We hope 
that the project can inspire stores and actors in Hammarkullen to take up 
the pieces of the puzzle, lay them together and show the entrepreneurship 
that exists here!
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